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1. BRANDING



BREAD & BOXERS BRAND BOOK 2025

The Story

We know people want less - but better

Bread & Boxers was born In a hotel room. Travelin without luggage,
our founders realized what was missing: good-quality, well-designed
underwear that you actually want to wear. The kind you’d hope to find
in the drawer, not just settle for.

What started as a small idea — a premium underwear concept placed in
hotel rooms — quickly became a mcvement. A response to the clutter
of fast fashion. A return to pasics.

From that first product, we built a collection of essential pieces made
for daily life. Not trend-driven, just staples you reach for again and
again.

Today, Bread & Boxers is worn across the globe but our mindset
remains the same:

Feel Good. Look clean. Keep it simple.

read & Boxers
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Ribbed Tank in Organic Cotton

Bread & Boxers
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We know people want less - but better

Ribbed Tank

We believe the best things in life are simple. In a world of fast
fashion and constant noise, we offer calm, considered
essentials that feels just right — every time.

We design for real life. For slow mornings, light packing, coffee
rituals and dressing without overthinking.

We are the first layer that affects everything that follows.

Jersey Boxer Shorts Confidence begins with comfort.

Bread & Boxers




.\ B
T S
AR
VAL

MRERNENE LY

. VIOWOYA » ) it h \
L R AR
AR

. WA . \ \
RO RRN BN
L AR AN AN o \
s iy . .
Jo 2 Y N : . :

ANy
k"! -

_gr world
Im, real and connected

d is calm, real and connected.
authentic mornings, slow living and honest
imal and natural.

ughtful and unfussy.

-

Waffled Robe

DATLY w,;k"’

Bread & Boxers

BASTICS






N
e L S S

.

Erik Forsgren - n
Sara Biderman - §
Henrik Lundqgvist -
in the brand

B, b _""'F- :.-J ".'



2. PRODUCT



BREAD & BOXERS 2025 / PRODUCT

The range

It all moves with you

Our collections cover the everyday needs

- Underwear: Made for you everyday

- T-Shirt: Timeless design for everyday comfort
- Sleep: Comfort that cares

- Active: Living made effortless

- Travel: Essentials that feels like home

Every piece is designed to mix, match and move with you.

Bread & Boxers




BREAD & BOXERS 2025 / PRODUCT

Bread & Boxers
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Product philosophy and responsibilities

Not a slogan but a standarad

Every piece is made with purpose. Timeless design, honest
materials and a fit that works.

- Our palette is neutral.
- Our shapes are classic.
- Our fabrics feel like home.

We design with daily life in mind — garments that blend in
quietly and age beautifully.

Better basics lead to fewer decisions and fewer decisions
create space for what matters most.
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3. SALES



BREAD & BOXERS BRAND BOOK 2025

Wholesale opportunities

Proven performance and timeless appeal

- 95% Noos

- Re-order business

- High loyalty customer rate

- A compliment rather than competition
- 20+ markets globally
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BREAD & BOXERS BRAND BOOK 2025

Our customer

They dress without effort

We design for their everyday

- They values quality, comfort and timeless simplicity

- They move through life with quiet confidence — choosing
essentials that feel good, fit well and never go out of style.

- They don’t follow trends, they follow instinct.

- Their wardrobe is edited, intentional and always easy to wear.

We design for their everyday — calm mornings, light packing
and getting dressed without overthinking it.




Bread & Boxers AB_\

Headquarter & Showroom:
Stora Gramunkegrand 3
111 27 Stockholm

info@breadandboxers.com
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